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Abstract

Background: The use of an electronic cigarette (e-cigarette) has been increased by smokers
around the globe and in Thailand. This study aimed to survey the use of e-cigarettes in terms of
behaviors, satisfaction, and rationales of using e-cigarettes among Thai e-cigarettes users.
Result: Of 1,050 participants, most of participants were men (89.1%); the average age was 31.2+8.4
years old. They were mostly (64.5%) from the central part of Thailand. Most of the participants
start using an e-cigarette at the age of 15 — 34 years old, around 4 — 8 pm (80.6%). Most of the e-
cigarettes were purchased online via social media and e-cigarette selling websites (87.9%). The
median of monthly spent on e-cigarette was 800 baht per month (IQR 500 - 1,200). The
satisfaction of the participants toward e-cigarette is mostly very satisfied with e-cigarette’s
taste/scent, design, convenient, good image of e-cigarette user and price. The participant who
was dual user, many were very satisfy as e-cigarette would reduce conventional cigarette craving
and reducing conventional cigarette withdrawal symptoms. Furthermore, the participants who
used e-cicarette as smoking cessation aid were very satisfied with the ability of e-cigarette that
helps to permanently quit smoking. Top 2 reasons for using e-cigarette usage were believing that
e-cigarettes are less harmful than conventional cigarettes and use e-cigarette as a smoking
cessation aid. Conclusion: This study shows that most of the e-cigarette users were males with
an average age of 31 years old. Smokers used e-cigarette because of the belief of less harmful of
e-cigarette than a conventional cigarette and being a quitting aid. The public health organizations
and health care providers should provide accurate information and raise awareness of users about

the harm of e-cigarettes and inconclusive evidence of using e-cigarettes as a quitting aid.
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